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Facts & Figures
City + Outgrowth

Population 885,363| 468,043 417,320/ Population Density | 2,131/km?
(2011)

City Demographics "%ilfare

Particulars Total Male Female

City Population Per Capita Income

(2011 census) 843,402 446,204, 397,198 (201415) Rs. 53,862
Literacy Rate 91.87 % 94.66 %| 88.73 %
Area 422 km?
Sex Ratio 890 - -
Children 81,847 42.997| 38850 AverageHousehold 4.4

(0-6 years) Size (2011 census)

The literacy rate of Bhubaneshwar is far better than the state literacy rate which
stands at 72% and also betters the National literacy rate of 74%

Surprisingly the sex ratio of the city is not at part with state sex ratio of 979 &
neither is it better than National average of 940

(Source : Census of India, 2011)
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C Since,a lot of initiatives has been taken by the state and the central government
Bhubaneswar City haswitnesseda materialisticchangeand is titled as No.1 in the
Smart City programmeby ShriNarendraMod..

C Recentlymanybigcompaniesvhichincludelnfosys, TCS, Mahindra Satyam, Genpact,
Tata Power & Steel, Jindal Power & Steel, Aditya Birla Group, Reliance Energy,
GMR, Vedanta, NTPC, NALCO, SAIL, Indian Oil Corporation Ltd., Bharat
Petroleum Corporation Ltd, etc. haveinvestedn the city.

C The componentsof Bhubaneswac i tegodosnyvariesfrom horticulture, [T, tourism,
agriculture, sericulture, minerals sector, agro-based and engineering industries.

C Rapidindustrialisatiomndincreasen growth of servicessector activitieshasresultedinto
increasing disposable income, favourable demographics, changing lifestyles and
growth of population.

C Becausef the increasen corporate officesandindustriespeoplefrom nearbycitiesand
state are migratingto Bhubaneswarand as such huge demand for Housing, Retalil,
Hospitality hasbeenwitnessed
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Mall Snapshot

Retail GLA : Approx. 35,000 Sqg. Ft.
4 - Star Hotel in the property (1,00,000 Sqg. Ft.)

Leasing & Marketing : Beyond Squarefeet Advisory Pvt. Ltd.
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