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Texvalley Site Plan
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. Floor Plan of Food Hub
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Sports Valley Pictures



FIFA Certified TURF
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. Key USP’s Of Texvalley

Catchment

The catchment of this Destination mall is
estimated to be 80 — 100 Kms with a
population Covering over 30,00,000 Lakhs.
This is the ONLY mall in the catchment.

Size

This 20,00,000 Sq. ft. magnificent
development is intended to become the
gleaming new destination for Erode and cities
& towns nearby.

www.beyondsquarefeet.com

Location

It is strategically located on the Bengaluru
— Cochin National highway. Apart from
erode the catchment extends to nearby
cities such as Tirupur, Karur, Salem,
Perundurai, etc.

Addition Development Potential
Proposed 1,00,000 sq. ft. International
Convention Center.

Proposed amphitheater




This Mall is not for Erode alone !

Catchment
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which caters to a population of about
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CITY SCAPE



Distances from Key Cities

BENGALURU
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Demography

> Area 5760 Sq. Kms 109.52 Sg. Kms

> Geographic 11.5246° N, 77.4702° E
Location

» Temperature Winter’s Min. 18° C to summer’s Max.

39° C

» Avg. Rainfall 833 mm

» Population 22,51,744 4,98,121
(Approx.)

» Density 391 4548

> Literacy 72.58 84.93

Current Erode city population is estimated to be around 7 Lakhs

www.beyondsquarefeet.com



City at a Glance

» Due to the abundance of the textile business, Erode is also

known as the ‘Loom City” or “Textile City” of India. b e T -
Therefore, people from around the country travel to Erode [ Rt S
for Textile purchase L :

» Erode is selected for the Smart City development.

» Erode falls under the category of highly urbanized areas,

with an urbanisation level of 51%

» |t is one of the most important trading and business center
of South India.

» According to statistics 60% of the city owns a vehicle

www.beyondsquarefeet.com



City at a Glance

» It is one of the most Important Turmeric

manufacturing center of India. It is also one of the
largest markets in South India for Coconut and
Coconut Oil.

Many government educational institutions are
present in Erode.

Erode, Tirupur, Karur & Salem are a major hub for
textile. Attracting people from around the world.

Erode is known for its Temples, like the Thindal
Murugan Temple, Periya Mariamman Temple and
Natadreeswarar Temple. More tourist attractions of
Erode are Vellode Sanctuary and Sankagiri Fort.

www.beyondsquarefeet.com
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Key Considerations - Retailers

J The Largest & Only Mall in 100 kms radius

J Erode region contributes over 10% of Tamil Nadu’s GDP
J An established and operational B2B Marketplace

d 20,00,000 sq. ft. makes it a destination for entire region
 Lavish Mall Atriums

d 2000+ Parking

J Very encouraging Trading Density numbers

J People from all over the world visit Erode for textile sourcing.

(] Developed by reputed developer of Erode

www.beyondsquarefeet.com



Presenting
South India’s

First and Largest
Outlet Mall !




GLA: 3,50,000 Sq.ft.

Multiplex: 6 Screen (1400+ seats)
Anchor: 8 Anchors & Mini Anchors
Vanilla Shops: 75+

Food-Court: 15 Counters (500 + seats)
Parking: 2000+

India’s First Outlet Mall to be fully Air

Conditioned




Ground Floor (Full Plan)
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Seamlessly interconnected
20 escalators
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Floor Plans
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Ground Floor

This floor is
proposed for key
categories like
Hypermarket,
Mixed Fashion,
Sports & Fitness.

(International
brands)
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Second Floor
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SF by PG

Subway

F& B + Gaming Floor

The largest foodcourt in

n 450 mm Filling S0

(9, O
LI

Vasanta Bhavan
F&B
mF-305
1665 sf
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Low Height Area (4m slab to slab)
4060 sf

o @

15 Foodcourt counters
with 500+ seater & 2
Fine Dining Restaurants.

The largest FEC of the

Brand Proposed to
Names brands
Brand Signed
Logos

www.beyondsquarefeet.com

. v 5
| Auu.ce B?rs gz gg % quChmeni
sia 3
Seven » 488 $8 &
- - i e BB
u@m‘a PSS - amsemm——
=gl e s
SELUO W
%%Jéuojw ggﬁ /B \ . [
2| w@w! = Mhas
= -M—' m [ ] :i:«":;"»‘;'wziz‘»l “.’;'a: ) & = X
FC-305 il 5 ‘ W L = AP = =t
35St 23 ¢3 . CROn D MO OO TOYS / GAMES
L ES gg ‘ gg gg ® . g:g gg TF-302 TF-301
FAfOO A NA IGN | e 6525 sf 3725 sf
el ot T ———— Yed s L u u -
TF-303
1495 sf
KF Hari
C Bhavanam Mr. D.LY. Local Toy Brand
%
IL
‘ I e
PN
m ] [ | [ | »

for the Foodies..




FED VALLEY

A DELIGHT FOR FOODIES

: gv‘.'":__ P

M

3 NIRRT A
“ L
' PN O i C ¢

‘ ‘ l | . >
l{,‘ = ‘"’ ‘, lg

N~
S e i 7 :

. .},&-,-“:,V S

=g SV < S .
“*Proposed View




O ——. :1
SPARSO

*Proposed View



Multiplex Floor
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Actual Site Pictures




*Actual Site Ph



if




._ Brands on Board
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. Key Brands Under Discussion
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THANK YOU

Exclusively Re-Oriented, Marketed & Leased By

. Thq

beyond
squareiis

shopping mall specialist’

leasing@beyondsquarefeet.com I +91 90041 41256
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