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LQNGVvAL MQALL

Presenting the
First Mall of Thanjavur!

The Pride of Thanjavur
In the heart of Thanjavur !
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o Key Considerations* q*

LQNGVvAL MQALL

shopping mall specialist™

» The only Mall in appx. 60 kms radius

» Over 60% Cash Transactions

» High Street location in the heart of the City

» 71% of population is married couples with Kids

» Over 75% live in a own house.

» Very Strong & Healthy Trading Density Numbers.

» Over 60 International, National & Regional brand already are present.

> 100% Leased Model

(Source : *BSF Primary Market Research - 2018)
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% Demographics of te City qﬂ

LQNGVvAL MQALL

shopping mall specialist

Particulars Total Male  Female Facts & Figures

District Population* | 24,05,890| 11,82,416| 12,23,474 (| Population Density 2,300/km?

Per Capita Income

City Population* 222,943 109,199 113,744 (2014-15) Rs. 40,366
Literacy Rate 91.27%| 94.80%| 87.92% Area 128 km?
Sex Ratio 1000 1042 AV BOTEC I0LE 4.4

Size*

The literacy rate of Thanjavur is far better than the state literacy rate which stands at
80.33% and also betters the National literacy rate of 74%

The sex ratio of the city at 1042 & is much better than National average of 940

(Source : *Census of India, 2011)
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= Thanjavur - City of O pportunities q#

shopping mall specialist”

» Thanjavur is a UNESCO World Heritage site has as many as 74 temples.
» Itis a rice mill industry, there are more than 700 rice mills in and around the Town.

» Handloom industry provides livelihood to more than 72,000 people in the district.

» Thanjavur is a noted centre for cottage industries & handicrafts, mats made of

korai, screw pine, palm, and coconut leaves are the important cottage industries.

» Thanjavur is also known for the manufacture of musical instruments and silk

cloth of a superior kind.

» In Thanjavur, the Maratha Kings developed a distinct style of painting and

established a separate school known as the ““Thanjavur School of Paintings.”

» The Current TD of Organised Retailers in the city is appx. Rs. 1300/- & others at
appx. Rs. 2100/-
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MALL INFORMATION
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NAMMA OORU NAMMA MALL - shopping mall specialist

1

2,50,000 Sq.ft. (appx.)

Multiplex: 3 Screens

Anchors: 4

Vanilla Shops: 50+

Food-Court: Dedicated food-court (300+ seating)

Parking: 2 Levels of Parking (300+ Car Parks) ‘
Location: Heart of the City
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Kumbakonam — 45 Kms
Population — 4,35,962

Papanasam — 35 Kms
Population —2,72,871

Pattukkottai — 50 Kms
Population — 3,96,236

Peravurani — 70 Kms
Population — 2,69,000

Orathanadu — 24 Kms
Population —1,60,367

Thiruvidaimarudur — 54 Kms
Population - 2,30,843

® 6 O o o o o

Thiruvaiyaru — 15 Kms
Population —1,85,737
Catchment of 25 Lakh

population in the radius of
about 50 Kms
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FLOOR PLANS
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Shoplaza (Samrala, PB) Bawa’z City Square (Faridkot, PB)
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Contact Details bgggareﬁ

For further details please contact:
Beyond Squarefeet Advisory Pvt. Ltd.

| easeline : +91.98201.88182
leasing@beyondsquarefeet.com
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Leaseline : +91.98201.88182
leasing@beyondsquarefeet.com
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