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" Education Hub of Punjab : Home to nearly 10 colleges
= [argest cantonment in Asia

= District Population: 1.38 million (2011 census)

" Sex Ratio: 865 females : 1000 males

" Literacy Rates: 61.5%

" Major Industries: 2 thermal power plants, a national fertilizer plant,
Petrochemical Plants, Yarn & Textiles Plants, Citrus Fruit Belts and Sugar Mills

= Nicknamed “City Of Lakes”

" One of the largest food grain and cotton markets in northern India

www.beyondsquarefeet.com )



HBI) Bathinda Fact Sheet i P

NNNNNNNNNNNNN

Future Prospects:

State Government proposes to make Bathinda a model city of Punjab through
setting up of :

" Special Economic Zone (SEZ) for Textiles

" Commercial Aviation School

" International Cricket Stadium & Academy

" Bathinda Airport

® Air-conditioned bus stand
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Retailer Facts — Sales Performance e
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Average Sales/ Carpet Area

Brand Name Year* (sq. ft.)

Avg. Sales/ sq. ft./ year

KAPSONS 12,00,00,000 8000 15000

PEOPLE 1,44,00,000 1000 14400

LOUIS

PHILIPPE 1,80,00,000 1200 15000

WOODLAND 1,68,00,000 2000 8400

REEBOK 1,20,00,000 800 15000

SUBWAY 48,00,000 400 12000




Project Highlights
Description :  Shopping Mall

Location :  NH-15, Lake Front, Bathinda, Punjab
Mall GLA : 1,15,000 sq. ft (approx)
Levels . GF+1F+2F+3F+4F+Terrace

Status :  Part Operational — Ready for Fitout

The P("-Msl uIJ '!I !‘
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Positioning ﬁ*

FUN BEGINS HERE

fun begins h

HBN Town Center - Lake Front is poised to be a
“One Stop Family Destination” for the people of Bathinda for Entertainment,
Food, and the perfect mix of the best national & international brands.
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Ground Floor - Zoning e
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Predominantly Department Store, Supermarket,
QSR,Womens Fashion, Watches and Jewellery,
Footwear & Cosmetics
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HBI) First Floor - Zoning i T
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Predominantly Department Store,
Mens Fashion, Sportswear,
Unisex & Denims, and Kids Fashion
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Re-oriented - First Floor Plan
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HBN Second Floor - Zoning Sq!

EEEEEEEEEEEEE

Predominantly Food Court, Fine Dine, Electronics, Furnishings, Salon Spa &
Gifts and Accessories
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Re-oriented - Second Floor Plan
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Predominantly
Multiplex & FEC
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HBIN Re-oriented - Third Floor Plan o
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FUN BEGINS HERE

Re-oriented - Fourth Floor Plan
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Brands Under Discussion
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Our Presence

Corporate Office:

Beyond Squarefeet™ Advisory Pvt. Ltd.

a boutique mall advisory company

203, El-Tara, Off Orchard Avenue,
Hiranandani Gardens, Powai,
Mumbai — 400076
Lease Line - +91 98201 88182
Email id: hbntowncenter@beyondsquarefeet.com
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