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Snap Shot of Hyderabad City
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-~ Population Faey Figures
Particulars Total | Male | Female| Population Density 18,480/sq.km
(4" Most Populous City in
Total Population 6.8 | 3.6 Mn| 3.2 Mn India)

(2011 census)| Million Per Capita Income (2016)| Rs.2,94,000/

| annum

Sex Ratio 955 ! in India

Children (06 7.25 | 3.7Mn| 3.5 Mn ! ;
years) Million AverageHousehold Size 4.6
(2011 census)

rate which stan

The literacy rate of Hyder, ' ter than the state lit
66% and also bett@rs dvdtional | teof 74%.

Surprisingly the-se g of the t at part with_st | tio of 988. How
Is better than National average OF - 3 -—
' Sources : Census of India 2C
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POPULATION
(SEC & A&B)

m Total Population m A&B Population

124,78,447
110,07,835

84,25,970
68,09,970

46,17,025

39,62,820 46,81,087 44,86,679

30,33,349

23,83,489

16,38,380 17,49,804

Mumbai Delhi Bangalore  Hyderabad Chennai Kolkata

A As per Socio Economic Classification (SEC), more than 1/3 of
c I t pppulationcomesin A&B categorywhichdenotes:

High consumerism in the city.

Favourableustomer base for retail .

Growth in purchasing capacity of consumers

Increasedjuality of standard of living.
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Mall Positioning & Snapshot
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ATRIUM MALL is where consumers will come to
expl ore t he o0p premumwexperienge |
because of the mix of retailers aomvenienasoriented
shoppingoptions in a place that feels lik& thehub of
the community

IT reflects the personality of the community and becomes no
onl y t he ctomov eca retne rpléceob® a
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GLA- 3 Lakh Sqft

Retail - Ground + 3 .

Parking - 3 Levels .
Floor Plate - 40,000 Sqft
Multiplex - 950 seats (Sathyam

Cinemas )
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: What ATRIUM MALL Offers.. A, d

A A soonto belaunchedMall spreadover3,00,000Sqft. of GLA

A Positionedo catertothe® P r e mistemeésf its catchment

A To be aonestopdestinatiorfor about4 lacsresidentiapopulationand
3.5 lacsfloatingpopulation

A Focusesn 4Fsd Films,Food,Fashionf é .Fun

A Aimed to caterto the Youth & youngfamiliesof the IT professionals
workingin theimmediatecatchment
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