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Snap Shot of Hyderabad City



ﬂf_ e Hyderabad at A Glance ., Jiy
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Particulars Total | Male | Female|. Population Density 18,480/sq.km\

(4" Most Populous City in
Total Population 6.8 | 3.6 Mn| 3.2 Mn India)
(2011 census)| Million Per Capita Income (2016)| Rs.2,94,000/
B annum
Sex Ratio 955 l: in India
Children (06 7.25 |[3.7Mn| 3.5 Mn _
years)( Million AverageHousehold Size 4.6
(2011 census)

-

ir than the statt //z‘ v rate which starn

The literacy rate of Hyde

66% and also bettéls tetional ;e of 74%.

i -z
Surprisingly the-se #J 0 of the t at part wit/y st fio of 988. How
IS better than National average B A NRE W -

Sources : Census of India 2011
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POPULATION
(SEC & A&B)

m Total Population mA&B Population

1,24,78,447

Sources : JLL Report

1,10,07,835 .
84,25,970 : l
168,09,970 l
|
46,17,025 30,62.820 033 349: ! 46,81,087 44.86,679
37% 36% 23’83'48? 16,38,380 17,49,804
o EE | s 3%
Mumbai Delhi Bangalore l Hyderabad Chennai Kolkata

A As per Socio EconomicClassificatiofSEC),more than 1/3
ofc i tpgpdladioncomesn A&B categoryvhichdenotes

o Highconsumerisnm the city.

0 Favourableustomebasefor retail

o Growthin purchasingapacityf consumers
0 Increasedjualityof standardf living

www.beyondsquarefeet.com



A ..., Retail Scenario in Hyderabad: .l
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A Ci t anrfualconsumption(retail expenditure)is the fourth largestafter

Mumbai,Delhi andBengaluru

A Modernretail penetrationn Hyderabads a meagred%, the lowest among
the top severritiesin the country Hence big opportunityfor the growthof

modernretailin the city.

A Emergedasa soughiafter retail marketin the lastcouple of yearswith a

numberof nationaland internationalgiantsplanningto setup storesin the

city.
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Mall Positioning Snapshot



A ey Atrium MallPOSITIONING s, Jhet
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ATRIUM MALL is where consumers will come to
expl ore t he oppremumexperienge |
because of the mix of retailers @omvenienodoriented
shoppingpptions in a place that feels liki thehub of
the community

IT reflects the personality of the community and becomes no
onl y t he ctomov eca retne rplécetmb® a

www.beyondsquarefeet.com



Ao Atrium - Snapshot vevttarliet
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“\ GLA- 2.5 Lakh Sqft.
Retail - Ground + 4.

Parking - 3 Levels.
Floor Plate - 30,000 Sqft.

Multiplex - 850 seats (Sathyam

Cinemas)

. T




Al e, What ATRIUM MALL Offers.. sy, fhet
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A A soonto belaunchedMall spreadover2,50,000Sqft. of GLA
A Positionedo catertothed P r e misterneé®f itscatchment

A To be aonestopdestinatiorfor about4 lacsresidentiapopulationand
3.5 lacsfloatingpopulation

A Focuse®n 4Fsd Films,Food,Fashionf é .Fun

A Aimed to caterto the Youth & youngfamiliesof the IT professionals
workingin the immediatecatchment

www.beyondsquarefeet.com



Mall Location & Catchment Analysis
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A Located in Kondapur, parallel to

GachibowhlMiyapurRoad - €, :
LIG .
: e vills Ry @
4 ] 5 IR MOOSAPET
A 100+ M N C anghevicinity(5 kmg
R

BORABANDA

e [l rococooi I8
t : \«n-\
HCcL (Google accenture E¥ Microsoft g} MOTINAGAR
A

TRIUM MALL Krishn

Deloitte. oracLE @ Cognizant Honeywell Kamgpa
amazon “®Capgemini CONVERGYS
/ YOUSUFGL

A Sandwiched between developing

NANAKRAM
GUDA

s
é

suburbs like Gachbowli Madhpur,

HAKIMPET

Kothagudaetc



